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I Background of Invention 

p [0001] The Internet has not yet been used to its full potential mostly because users 

IP have not found sufficient motivation to use it as a paying distribution channel. Media 

y content, among other types, has been freely distributed over various web pages and 

|K information services. A major problem is that content owners, distributors and content 

providers do not have an adequate model that allows them to generate revenue from 
product distribution over the Internet. Variations from conventional brick and mortar 
approaches have been a straight purchase of the product, with the Internet being the 
intermediary or distribution medium. Large brand names have tried to sell their content 
on-line through old e-commerce models such as a flat fee to access the whole of the 
content. Lesser known content destinations however, have no way of attracting traffic to 
their site. 

[0002] End-users are not provided with incentive to use the Internet as a 

distribution medium to buy products and services. They are rather presented with poor 
variations of conventional models. In the case of media content, they will instead use 
existing, free yet illegal, alternatives. 

[0003] It is thus an object of this invention to provide users with new incentive to 

use the Internet to pay to purchase a product or pay to access a mini-subscription. With 
this new incentive to pay for products and services, or pay to access content, content 
owners and content providers will be able to make money. 



Summary of Invention 



[0004] The following definitions are used for complete understanding of the present 

invention: 

[0005] • Category: see sub-category. Grouping of homogeneous content (for 

example: sports, music, animation, paintings). 

[0006] • Client site: The site, portal that will be using and offering the service to its 

end-users. 

[0007] • Content: generic term representing any product that can be represented, 

offered or distributed over the Internet, including audio and video artwork, software, 
games, literary publications, whether it be in graphic format (such as a picture or a 
drawing) or a listing. 

[0008] • Content owner: the holder of the intellectual property rights to the content. 

[0009] • Content providers: TV stations, radio stations, websites, portals, 

newspapers, (example: America Online, Yahoo). 

[001 0] • End-User: (also referred to as User) Final participant and user of this 

system who contributes to generating revenues by paying for content. 

[001 1] • Mini-subscription: A list of homogeneous pieces of content that are first 

grouped into categories and/or sub-categories and later packaged together and made 
accessible to end-users for a pre-determined amount of time at a pre-determined fee. 

[001 2] • Ongoing mini-subscription: mini-subscription for which current date and 

time fall within the established time parameters for this mini-subscription. 

[001 3] • Online Payment Vendor: online service offered by third parties where 

payment can be made over the Internet. 

[001 4] • Path: electronic address of the actual location of a piece of content on 

content provider's site (example: the location of a music file on content provider server). 

[001 5] • Payment Vendor: see Online Payment Vendor. 

[001 6] • Portals: larger that a website, they simply offer more choices, options and 

links to other websites. 



[001 7] • Selection: refers to a particular piece of content in a mini-subscription. 




[001 8] • Service: term used to designate the object of the present invention. 

[001 9] • Service Provider: the entity who is offering the Service. 

[0020] • Sub-Category: see Category. Second level of content grouping. This level is 

more refined that the Category level. 

[0021] • URL: Uniform Resource Locator. 

[0022] • User: see End-User. 

[0023] The present invention is particularly suited for websites that provide access 

to content on the Internet. 

[0024] Pieces of homogeneous content are grouped together in categories and sub- 



categories, to be packaged into mini-subscriptions, according to the type of content 
and the objective of the content provider. Upon entering a site or content portal, the 
user is presented with categories of content. The user selects a category. The user is 
then presented with various levels of sub-categories of content. The user selects a sub- 
category. The user is then presented with mini-subscriptions that are offered within 
this sub-category. The user selects a mini-subscription. An access fee is then paid 
through an online payment vendor. Once payment is accepted, the user is granted 
access to the mini-subscription. Individual pieces of content within the mini- 
subscription can then be accessed for the duration of the mini-subscription, mini- 
subscription can last for example, two days, a week, a month, as determined in advance 
by the content provider. 

[0025] The user can rate, review each piece of content. The user can also e-mail the 

URL of the content to a friend. At any time during the mini-subscription, the user can 
vote for his or her favorite piece of content. The user can also place additional votes by 
paying an additional fee. At the end of the mini-subscription, the piece- of content that 
is the most favored is announced. End-users who voted for the most favored piece of 
content participate in the net revenues generated by the mini-subscription, along with 
content owners and content providers. 



# 



Brief Description of Drawings 

[0026] FIG.l describes the process needed for a content provider to install the 

service. 

[0027] FIG. 2 describes the process followed by the end consumer (end-user). 

[0028] FIG. 3 illustrates the distribution of net revenues generated from a typical 

mini-subscription. 

Detailed Description 

[0029] In a preferred embodiment of the invention, a mini-subscription can, for 

example, last two days and include twenty pieces of content. 

[0030] Figure 1 shows the set-up process needed for content providers. The service 

is available 11 on line. The content provider 12 can customize the service and 
establishes an account with an online payment vendor to receive payments. A selected 
number of pieces of content are packaged by the content provider into mini- 
subscriptions. The content provider can set up as many mini-subscriptions as desired. 
The mini-subscriptions can then be organized into categories and sub-categories, as 
necessary. For each mini-subscription, an access fee, start date and duration is 
established. Once these parameters are set, the path to each piece of content 1 3 along 
with a preview image is entered, if required. Mini-subscription begins 14 according to 
set parameters. At the end of the mini-subscription, results are tallied 15 and net 
revenues are distributed 16 to service provider, content owners, content providers (via 
on-line payment vendors) and end-users (via on-line payment vendors) who selected 
the most favored piece of content. 

[0031 ] FIG. 2 describes the process followed by the end consumer (end-user). End- 

users 21 can access the service through their content provider/portal. If they do not 
have an account 2 2 with the service and are first time users, they must choose a login 
name and password, establish an account with an on-line payment vendor (a user 
service account is also created in which account users can deposit money via an on-line 
payment vendor) and proceed to login. They are asked 2 4 to enter a login name and 
password. They are presented with a list of ongoing 2 5 mini-subscriptions (as previously 
organized into categories, sub-categories by content provider) and a preview image of 
featured content. If users wish to have access to featured content, the service verifies 2 6 
if there are sufficient funds in their service account to proceed. If there are insufficient 
funds 2 7 , users are directed to an online payment vendor where payment is made and 
deposited into users service account. Otherwise, payment is deducted from users 



service account 2 8 . Users are then granted access to mini-subscription content 2 9 
throughout mini-subscription time frame. At any time during the mini-subscription, 
users can indicate a choice by voting 210 for one particular piece of content in the mini- 
subscription. If users want to vote more than once 2 - n , payment process resumes. Users 
can post comments or send URL 212 of particular piece of content to friends. At the end 
of the subscription, the favorite content is announced 213 and the net revenues 214 are 
distributed according to parameters set by the content provider before the launch of the 
mini-subscription. Users can view statistics or participate 215 in other mini- 
subscriptions. 

[0032] FIG. 3 illustrates an example of the distribution of net revenues generated 

from a typical mini-subscription. The price to access the mini-subscription 31 is set by 
the content provider and is fixed once published and the mini-subscription has begun. 
In this case, there are 20 selections in this mini-subscription. Once the mini- 
subscription has started, end-users can indicate their preference by voting for a 
selection of their choice. The votes received for each piece of content 3 2 are tallied. The 
amount generated 3 3 per piece of content represents the number of votes multiplied by 
the price per access fee. In this case, 1 596 of net revenues are returned to content 
owners 3 - 4 , according to the number of votes received by each individual piece of 
content. In this example, the total number of votes received 3 5 is 1 57,942, which 
generated the total revenues 3 6 of $789,710. The transaction fee 3 7 is $0.50 in this 
case. Next, the service tallies the number of votes received by the most favored piece of 
content 3 9 . The net revenues for distribution 3 10 are calculated from the total revenues - 
3 6 less total transaction fees 3 - 8 . The net revenues for distribution are partly used to 
cover service fees, which is 1 096 in this case 311 for an amount of $71 ,074. The portion 
going to content owners is, in this case, $1 06,61 1 312 and represents 1 596 of net 
revenues. This amount is distributed proportionally to each content owner according to 
the number of votes received by their particular piece of content. The content provider 
also receives 1 596 of net revenues for an amount of $1 06,61 1 3 - 13 , while end-users who 
voted for the most favored selection will receive 6096 of net revenues, for an amount of 
$426,443 3 14 , distributed proportionally according to the number of votes placed. The 
amount returned per access fee is $7.75 3 - 15 , which is calculated from the amount for 
distribution to end-users 314 divided by the number of votes placed on the favorite 
selection 3 9 . In this case, an end-user who paid $5.00 receives $7.75. 



